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The housing boom of the last decade
ended up as a disaster for both home-
owners and builders alike when it all

went bust. But years later, it probably will
mean some good business for lawyers.

State law stipulates that construction-
defect lawsuits must be filed within 10 years
of a building’s construction, and with many
boom homes approaching that age, both
plaintiffs and defense attorneys are girding for
an uptick in such suits.

Paul Bauducco, an attorney and share-
holder at Lewitt Hackman, a 24-attorney
firm in Encino, who represents contractors in
construction defect suits, said plaintiffs’ attor-
neys have begun circulating letters in certain
housing tracts, noting common flaws and
“putting residents on notice” that they may
lose their rights if they don’t take action.

He recently saw such a letter making the
rounds in a Moorpark development.

“We haven’t seen
(an uptick) yet, but my
partners and I have
discussed it,” he said.
“We are ready to go
when it happens.”

The most common
alleged defect is water
intrusion through the
roof, windows, doors
or foundation slab.
The second most
common is soil move-

ment, especially for buildings on slopes or
near hills.

Michael Parks is a partner at Schimmel
& Parks, a Sherman Oaks firm with three
attorneys who spend between 30 and 40 per-

cent of their time on construction defect law-
suits representing homeowners.

“Tens of thousands of homes and condos
were built in the construction boom,” he said.
“As people regain the value in their homes,
they will want to protect it. We are anticipat-
ing more activity in the residential construc-
tion defect practice.”

Big Footprint
LightGabler LLP has expanded its foot-

print but stayed in the same place.
Since its launch in 2011, the Camarillo

firm has grown to eight attorneys from its
original four, and has added paralegals and
support staff. To accommodate that growth,
the employment law firm moved to offices
with 4,300 square feet, a big boost from its
original 2,900 square feet.

“We went from 207 original clients to 940
in two years,” said Founding Partner Jon
Light. “We had to move because we were sit-
ting on top of each other.”

But the firm only moved downstairs, stay-
ing in the same building at 760 Paseo
Camarillo owned by Equity Office
Management of Chicago and managed by
Hines of Houston.

Light said the firm remained in the same
building because it had five years on its lease.
In order to convince Hines to pay for tenant
improvements, Light signed a new 10-year
lease. Financial details were not disclosed.

Light and Karen Gabler formed the firm
19 months ago after they left Nordman
Cormany Hair & Compton LLP, an
employment law firm in Oxnard.

Health Care Expert
Jenna Murphy, the new associate attor-

ney at Michelman & Robinson LLP in En-
cino, brings a healthy outlook to her new job.

Murphy is a litigator specializing in health
care cases. Specifically, she focuses on secur-
ing reimbursements for providers such as doc-
tors groups and clinics, while also ensuring

the California Department of Healthcare Ser-
vices complies with the law in setting its rates.

Previously, she was an attorney at the firm
Foley & Lardner LLP in downtown Los An-
geles, where she worked on business litigation
cases involving consumer product liability,
employment litigation, trademark and trade-
secret infringement and white collar crime.

A graduate of UCLA Law School,
Murphy serves as regional representative of
the university’s Young Alumni Development
Council, which fosters alumni involvement
within 10 years of graduation. In her pro
bono work, she has handled Holocaust repa-
ration cases through Bet Tzedek, a Jewish
legal non-profit in Los Angeles.

Coastal View
Northrup Schlueter in Westlake Village

has opened a second office in Santa Barbara
in response to client requests.

The firm mostly represents construction
contractors and devel-
opers in litigation or
mediation proceed-
ings. The catalyst for
the move occurred
when one client
offered to rent the
firm space in one of
his buildings.

“All the pieces fell
together,” said
Founding Partner
Linda Northrup.

The firm’s seven
lawyers use the 1825

State St. office as needed. “It’s only an hour
away, so we all go up there frequently,” she
said. “It’s a beautiful drive up the coast so we
don’t have trouble getting people to volunteer
for assignments up there.”

Staff reporter Joel Russell can be reached at
(818) 316-3124 or jrussell@sfvbj.com.

Building Up for a Boom in Construction Defects

Discount airfare website CheapAir.com
thinks searching for flights is too restricted. So
the Calabasas firm has released a mobile app
that allows users to search by voice command.

It works like this:
instead of calendars and
airport codes, users just
say “L.A. to New York
on Friday, coming back
May 10,” and the app
returns with flight
options.

The technology used
for the voice-command
app was developed last
year, when the company
launched its Easy Search
website tool. The free-
form internal search
engine encourages site
users to eschew the
usual parameters for
travel and just type in
when and where they
want to go, similar to a
Google search. The site then matches the
request with the closest – and cheapest –
options from more than 150 airlines to air-
ports in or nearby the destination city.

The launch comes at a time when an
increasing number of travelers are using cell
phones and tablets to make travel arrange-

ments, and that trend was key to its develop-
ment, said Chief Executive Jeff Klee.

“The most cumbersome part of looking for
flights on a phone is the calendar and the mul-
tiple fields,” Klee said. “We wanted to make
that easier and make sure our customers could
search for flights from anywhere they are.”

Since announcing the app, Klee said it has
been downloaded by more than 30,000 customers.

The app is currently available only for
Apple platforms, but Klee said the
company plans to roll it out to
Android phones and tablets in com-
ing months.

CheapAir.com is a discount trav-
el site that books flights, hotels,
cruises and rental cars. It launched
in 1989 as 1-800-Cheap-Air before
changing its name.

Firm Lands Navy Contract
The U.S. Navy has awarded

Thousand Oaks tech consulting firm
VSolvit LLC a $51 million con-
tract. The company will take over
software development and manage-
ment of websites and hardware for
the Naval Facilities Information
Technology Center.

The facility is based at Port
Hueneme in Ventura County, but

services worldwide Navy and Marine Corps
tech operations.

VSolvit was founded in 2006, and up until
now has primarily worked with clients to
build mapping apps. Current clients include
the U.S. Army Corps of Engineers and the
U.S. Department of Agriculture.

The contract means
the company will be
looking to hire web
developers and engi-
neers in the near
future, according to
Chief Executive
Paymal Kamdar. She
said she expects the
firm to nearly double
its workforce of 61
employees by the end
of summer to handle
the contract.

The firm has offices in Fillmore, Sonora
and Vienna, Va., and will add staff at multi-
ple locations.

Swimmer’s Ear
Valencia medical device company Ad-

vanced Bionics LLC is taking a waterproof
version of its cochlear implant Down Under.

The company’s implants help deaf people
hear by gathering sound through an external
sound processor that relays signals to a device

implanted in the ear’s cochlea, where hair
cells transmit sounds.

Advanced Bionics’ Neptune device is the
first waterproof sound processor on the market
and has been available to adult U.S. patients for
about a year. Now, the company has received
approval to market the product in Australia.

The Neptune allows patients to shower
and even swim without damaging the device.
The Neptune can even gather sound when
submerged. Company officials say the device
means that hearing-impaired patients can hear
important safety warnings while swimming, a
popular pastime in Australia.

The Neptune costs about $8,000, on par
with other processors,. The total cost of a
cochlear implant, including surgery, can run
up to $100,000.

uSamp Exec
PepsiCo. and Blockbuster LLC veteran

Robert Clancy has joined Internet market
research firm uSamp Inc. as senior director
of insights and strategy.

The Encino firm develops custom automat-
ed surveys that contacts mobile phone users.

Clancy will be a liaison between clients,
advising them on the results of uSamp’s mar-
ket research, and the firm’s statisticians and
engineers, who create the surveys, said
uSamp Chief Executive Matt Dusig.

“His experience on the client side will help
us to better understand the inner workings of
major brands and allow us to tailor our offer-
ings to their needs,” Dusig said in a statement.

Staff reporter Kelly Goff can be reached at
(818) 316-3135 or kgoff@sfvbj.com.

Website Flying Faster in Unrestricted Airspace 

LITIGATION: Contractor
firms bracing for litigation
as filing deadline nears.

INTERNET: CheapAir.com
reservation app works with
natural voice commands.

I Can Hear You: Neptune processor.

LAW
Joel Russell

Nice Digs: LightGabler has expanded its offices at 760 Paseo Camarillo.

Parks

TECH
Kelly Goff

Speak Up: CheapAir app.

18_sfvbj_tech_law_finance.qxp  4/10/2013  8:52 PM  Page 18




